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Total

%

Yes 37

No 59

Don't remember 5

Base: All respondents 2,000

Total

%

I just don't like it 38

I think it costs too much 17

It is too high in sugar for me 16

I have never tried it and am not interested in it 16

It is too high in carbohydrates for me 13

It is too high in calories for me 10

I find it hard to digest 4

It is too high in fat for me 4

It usually contains ingredients I am allergic to 2

Other, please specify 18

Base: Respondents who have not eaten granola in the past six months 1,173



  

Total

%

Any "if" (calculated) 58

I always think granola is good for my health 20

If it is high in fiber 35

If it is low in added sugars 31

If it is high in protein 26

If I have a small portion 15

If it is low-fat 14

If it is low-calorie 12

If it is labeled low-carbohydrate 8

If it does not contain chocolate 5

If it is grain-free 4

Other, please specify 3

I never think granola is good for my health 7

Unsure 15
Base: All respondents 2,000



  

 

Total

%

Big box store, like Walmart or Target 72

Chain grocery store or supermarket, like Kroger, Albertson's, or Publix 69

Warehouse club, like Costco or BJs 49

Value retailer, like Dollar Tree, Family Dollar, or Big!Lots 37

Local or independent grocery store or supermarket 35

Convenience store, drug store, or gas station, like 7-Eleven, Walgreens, or Stop-N-Go 35

Gourmet grocery stores like Trader Joe's, Whole Foods, or Balducci's 27

Specialty market, like a butcher shop, bakery, or farmer's market 25

Ethnically or culturally-focused grocery store, such as H Mart, Fiesta Mart, or 99 Ranch Market 14

Online-only grocer, like FreshDirect or Misfits Market 5

Not applicable; I do not shop for groceries 2

Base: All respondents 2,000



  

Total

%

Chain grocery store or supermarket, like Kroger or Albertson's 37

Big box store, like Walmart or Target 32

Local or independent grocery store or supermarket 11

Warehouse club, like Costco or BJs 8

Gourmet grocery stores like Trader Joe's, Whole Foods, or Balducci's 3

Value retailer, like Dollar Tree, Family Dollar, or Big!Lots 3

Gas station, convenience store, or bodega, like 7-Eleven, Wawa, or Stop-N-Go 1

Ethnically or culturally-focused grocery store, such as H Mart, Fiesta Mart, or 99 Ranch Market 1

Online-only grocer, like FreshDirect or Misfits Market 1

Specialty market, like a butcher shop, bakery, or farmer's market 1

Unsure 2

Base: Respondents who shop for groceries 1,961



  

 

Total

%

Chain grocery store or supermarket, like Kroger or Albertson's 37

Big box store, like Walmart or Target 30

Warehouse club, like Costco or BJs 11

Local or independent grocery store or supermarket 11

Gourmet grocery stores like Trader Joe's, Whole Foods, or Balducci's 3

Value retailer, like Dollar Tree, Family Dollar, or Big!Lots 2

Ethnically or culturally-focused grocery store, such as H Mart, Fiesta Mart, or 99 Ranch Market 2

Online-only grocer, like FreshDirect or Misfits Market 1

Gas station, convenience store, or bodega, like 7-Eleven, Wawa, or Stop-N-Go 1

Specialty market, like a butcher shop, bakery, or farmer's market 1

Unsure 1

Base: Respondents who shop for groceries 1,974



  

Total Physical stores only

% %

Price 59 59

Able to get most or all of my groceries in one place 58 58

Convenient location* 53 54

Quality of products 33 32

Convenient hours* 15 15

Close to other services I use and stores I shop at* 9 9

Store offers curbside pickup* 9 9

Additional services within the store, like a pharmacy, bank, or café* 7 7

Free samples* 3 3

Delivery is convenient** 1 n/a

Other, please specify 4 4

Base: Respondents who shop for groceries.

*Only showed to people who get most of their groceries at a physical store.

**Only showed to people who get most of their groceries by online order and delivery.
1,975 1,940



  

Total

%

Self check-out 51

Parking 42

Pharmacy 28

Curbside pickup 18

In-store dining area or café 11

Bank or ATM 9

Optical center 6

Nutritionist or health coach 2

EV charging 2

I do not use any of these at the store where I buy most of my groceries 18

Base: Resondents who get most of their groceries at a physical store 1,963

Total

%

I do not belong to any 22

One 24

Two 29

Three 15

Four 4

Five 1

More than five 4

Base: Respondents who shop for groceries 1,963



  

Total

%

Wear sunscreen 63

Wear a hat 51

Stay in the shade 50

Cover up with clothing 42

Wear a rashguard or swim shirt instead of or over a swimsuit 11

Other, please specify 2

I do not do anything to protect my skin from the sun 11

Base: All respondents 2,000



  

Total

%

Every day, as part of my daily skincare routine 11

I try to wear it every day, but I sometimes forget 7

When I am near water, like at a pool, lake, or beach 43

When more of my skin is exposed than usual, such as when wearing shorts or a swimsuit 31

When I plan to be outside for longer than 15 minutes 26

When it is sunny 19

When my skin is especially sensitive, such as when I already have a sunburn, a skin condition I 

have is flaring up, or I am taking medication that increases my sensitivity to the sun 15

In high altitudes 5

When I plan to be driving for longer than 15 minutes 3

Other 2

Not applicable; I never wear sunscreen 15

Base: All respondents 2,000

Total

%

Yes 6

No 94

Base: All resondents 2,000



  

Total

%

Basal cell carcinoma 55

Squamous cell carcinoma 37

Melanoma 19

Another type of skin cancer 2

Don't know 16

Base: Respondents who have ever had skin cancer 149

Total

%

Under 25 5

25 to 34 4

35 to 44 8

45 to 54 25

55 to 64 27

65 to 74 20

75 or older 11

Base: Respondents who have ever had skin cancer 148



  

Total

%

Yes 91

No 9

Base: All respondents 2,000

Total

%

Grocery store 75

Big box store, like Costco, Target, or Walmart 54

Restaurant, coffee shop, or bar 43

Dollar store, like Dollar Tree or Dollar General 29

Drug store, like Walgreens or CVS 28

Convenience store or bodega, like a 7-Eleven or Wawa 23

Department store, like Macy's or Kohl's 9

Shopping mall 9

I do not regularly stop at any of these 5

Base: Respondents who drive at least once a month 1,833



  

Total

%

Big box store, like Costco, Target, or Walmart 45

Grocery store 44

Restaurant, coffee shop, or bar 26

Shopping mall 22

Department store, like Macy's or Kohl's 10

Convenience store or bodega, like a 7-Eleven or Wawa 10

Drug store, like Walgreens or CVS 9

Dollar store, like Dollar Tree or Dollar General 8

I would not want to charge at any of these 21

Base: Respondents who drive at least once a month 1,833

Total

%

Yes 4

No; I have a plug-in electric vehicle but I only charge it at home or at work 3

No, because I do not have a plug-in electric vehicle 93

Base: Respondents who drive at least once a month 1,820



  

 

Total

%

Cost of charging 42

Speed of charging 38

How convenient the location is to get to 26

How safe I feel at the charging station 24

Whether I was already planning to be in the area long enough to charge anyway 19

Availability of open chargers 18

Availability of amenities near charging stations (for example, bathrooms, food, shopping, etc.) 15

Other, please specify 3
Base: Respondents who do not have an electric vehicle or who have one and have charged at a public charging station in 

the past 12 months
1,776



  

Total

%

Top priority 22

Higher priority compared to most other factors, but not the top priority 21

I would consider it equally with other factors 23

Lower priority compared to most other factors, but still a priority 13

Not a priority at all 14

Not applicable; I never buy items from this category 5

No response or unsure 2

Base: All respondents 2,000

%

Top priority 16

Higher priority compared to most other factors, but not the top priority 19

I would consider it equally with other factors 25

Lower priority compared to most other factors, but still a priority 16

Not a priority at all 17

Not applicable; I never buy items from this category 4

No response or unsure 3

Base: All respondents 2,000

%

Top priority 15

Higher priority compared to most other factors, but not the top priority 20

I would consider it equally with other factors 31

Lower priority compared to most other factors, but still a priority 18

Not a priority at all 12

Not applicable; I never buy items from this category 1

No response or unsure 3

Base: All respondents 2,000

Home cleaning products like soap, laundry detergent, cleaning sprays, and so on

Mattress

Large appliance, such as a refrigerator, range, dishwasher, or laundry machine



  

%

Top priority 14

Higher priority compared to most other factors, but not the top priority 19

I would consider it equally with other factors 26

Lower priority compared to most other factors, but still a priority 18

Not a priority at all 17

Not applicable; I never buy items from this category 3

No response or unsure 2

Base: All respondents 2,000

%

Top priority 13

Higher priority compared to most other factors, but not the top priority 12

I would consider it equally with other factors 14

Lower priority compared to most other factors, but still a priority 8

Not a priority at all 17

Not applicable; I never buy items from this category 34

No response or unsure 3

Base: All respondents 2,000

%

Top priority 12

Higher priority compared to most other factors, but not the top priority 16

I would consider it equally with other factors 29

Lower priority compared to most other factors, but still a priority 18

Not a priority at all 18

Not applicable; I never buy items from this category 4

No response or unsure 4

Base: All respondents 2,000

Furniture

Electronics like computers, TVs, tablets, phones, game consoles, or cameras

Baby care items, such as a crib, stroller, carseat, or other baby needs



  

Total

%

How long it will last before it has to be replaced 68

How efficient it is--that is, how much energy or water it uses 55

Chemicals used in the product--that is, the possible health or environmental effects of dyes or 

materials in household products, active ingredients in cleaning products, and so on 38

How it can be disposed of eventually--that is, whether it can be recycled, whether its 

components are dangerous to leave in a landfill, and so on 25

How workers are treated in the supply chain--that is, how people are treated and paid in 

collecting the raw materials, manufacturing the product, and so on 13

The social consciousness of the brand--that is, whether it holds itself to commitments about 

social issues such as contributing to local communities, donating its products to people in 

need, sourcing materials ethically, and so on 13

Its carbon footprint--that is, how much greenhouse gas is created by its manufacturing, 

delivery, and use 8

Other aspects of sustainability, please specify 1

Not applicable; sustainability is not important to me when I buy products for my home 9

Base: All respondents 2,000



  

Total

%

How long it lasts before it has to be replaced 68

How efficient it is--that is, how much energy or water it uses 67

How it can be disposed of eventually--that is, whether it can be recycled, whether its 

components are dangerous to leave in a landfill, and so on 20

Chemicals used in the product--that is, the possible health or environmental effects of dyes or 

materials in household products, active ingredients in cleaning products, and so on 15

Its carbon footprint--that is, how much greenhouse gas is created by its manufacturing, 

delivery, and use 11

How workers are treated in the supply chain--that is, how people are treated and paid in 

collecting the raw materials, manufacturing the product, and so on 8

The social consciousness of the brand--that is, whether it holds itself to commitments about 

social issues such as contributing to local communities, donating its products to people in 

need, sourcing materials ethically, and so on 8

Other aspects of sustainability, please specify 1

Not applicable; sustainability is not important to me when I buy this kind of product 5

Not applicable: I never buy things like this 7

Base: All respondents 2,000



  

Total

%

How long it lasts before it has to be replaced 71

How efficient it is--that is, how much energy or water it uses 71

How it can be disposed of eventually--that is, whether it can be recycled, whether its 

components are dangerous to leave in a landfill, and so on 18

Chemicals used in the product--that is, the possible health or environmental effects of dyes or 

materials in household products, active ingredients in cleaning products, and so on 15

Its carbon footprint--that is, how much greenhouse gas is created by its manufacturing, 

delivery, and use 11

How workers are treated in the supply chain--that is, how people are treated and paid in 

collecting the raw materials, manufacturing the product, and so on 9

The social consciousness of the brand--that is, whether it holds itself to commitments about 

social issues such as contributing to local communities, donating its products to people in 

need, sourcing materials ethically, and so on 8

Other aspects of sustainability, please specify 1

Not applicable; sustainability is not important to me when I buy this kind of product 5

Not applicable: I never buy things like this 6

Base: All respondents 2,000



  

 

Total

%

How efficient it is--that is, how much you need to use 62

Chemicals used in the product--that is, the possible health or environmental effects of dyes or 

materials in household products, active ingredients in cleaning products, and so on 54

How long it lasts before it has to be refilled 39

How it can be disposed of eventually--that is, whether it can be recycled, whether its 

components are dangerous to leave in a landfill, and so on 17

The social consciousness of the brand--that is, whether it holds itself to commitments about 

social issues such as contributing to local communities, donating its products to people in 

need, sourcing materials ethically, and so on 10

Its carbon footprint--that is, how much greenhouse gas is created by its manufacturing, 

delivery, and use 9

How workers are treated in the supply chain--that is, how people are treated and paid in 

collecting the raw materials, manufacturing the product, and so on 8

Other aspects of sustainability, please specify 1

Not applicable; sustainability is not important to me when I buy this kind of product 8

Not applicable: I never buy things like this 3

Base: All respondents 2,000



  

Total

%

Credit card 70

Cash 69

Debit card 63

Prepaid cards or gift cards 31

Digital wallet, such as PayPal, Apple Pay, or Google Pay 24

EBT cards 15

Checks 7

Buy Now, Pay Later systems, like Klarna or Affirm 5

Layaway or installment plan 2

Other, please specify 0.3

I do not shop in stores 1

Base: All respondents 2,000



  

Total

%

Credit card 71

Debit card 53

Digital wallet, such as PayPal, Apple Pay, or Google Pay 36

Prepaid cards or gift cards 36

Buy Now, Pay Later systems, like Klarna or Affirm 11

EBT cards 9

Bank transfers 8

Other, please specify 1

I do not shop online 5

Base: All respondents 2,000

Total

%

Debit card 42

Credit card 37

Cash 9

Digital wallet, such as PayPal, Apple Pay, or Google Pay 6

EBT cards 4

Prepaid cards or gift cards 1

Buy Now, Pay Later systems, like Klarna or Affirm 0.3

Checks 0.2

Layaway or installment plan 0.2

[response to "other" in previous question] 0.1

Unsure 1

Base: Respondents who shop in stores and pay with more than one type of payment 1,706



  

Total

%

Credit card 46

Debit card 32

Digital wallet, such as PayPal, Apple Pay, or Google Pay 13

Prepaid cards or gift cards 3

Buy Now, Pay Later systems, like Klarna or Affirm 2

EBT cards 2

Bank transfers 0.5

[response to "other" in previous question] 0.4

Unsure 2

Base: Respondents who shop online and pay with more than one type of payment 1,368



  

  

Total

%

I actually do use a digital wallet, just not for shopping 7

I am happy with the payment types I use, and don't need another 50

I’m not sure how to use it 27

I am concerned my payment information wouldn't be secure 25

I wouldn't want to depend on a payment method that could glitch or have technical problems 18

If my phone gets lost or stolen someone might be able to use it to spend my money 18

The digital wallet company might share or sell my personal data or transaction history 12

I might not be able to use it at the places where I shop 8

I might spend more than I would with other payment methods 5

I might lose track of my spending 5

Other, please specify 5

Base: Respondents who did not say they used a digital wallet either online or in stores in the past 12 months 1,163



  

Total

%

No 54

Yes, credit card 21

Yes, debit card 13

Yes, cash 5

Yes, digital wallet, such as PayPal, Apple Pay, or Google Pay 4

Yes, Buy Now, Pay Later systems, like Klarna or Affirm 2

Yes, prepaid cards or gift cards 1

Yes, layaway or installment plan 0.4

Yes, bank transfers 0.3

Yes, checks 0.0

Base: Respondents who used more than one type of payment in the past 12 months 1,686

 


