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Total
%

Yes 80

No 16

Unsure 4
Base: All respondents 2,209



  

Total
%

Yes 62

It depends on the program 26

No 7

Unsure 5
Base: Respondents who belong to any non-punch-card retailer loyalty programs 1,787

Total
%

Satisfied with all the ones I belong to 52

Satisfied with some and dissatisfied with others 28

Dissatisfied with all the ones I belong to 3

I have no particular opinion about them 18
Base: Respondents who belong to any non-punch-card retailer loyalty programs 1,791



  

Total
%

Discounts are not as good as I expected 58

Rarely receive coupons or discounts for products I am interested in 50

Do not get as many discounts as I expected 49

Points expire too quickly 35

Too many emails or texts from the retailer 33

Discounts got lower over time 26

Too many steps to make it work, l ike scanning coupons 25

Subscription fee is too high 25

Technical issues getting discounts to actually apply 17

Other, please specify 4
Base: Respondents who are not satisfied with some or all of their non-punch-card retailer loyalty programs 578

Total
%

This is okay if the retailer explains how to qualify for each possible discount 27

This is okay if the discounts are personalized, l ike special deals on products that different 

individuals buy regularly 18

This is okay if the people who get more discounts pay (or pay more) to be on a higher tier of the 

loyalty program 16

This is okay if the people who get larger discounts have spent more money with that retailer in the 

past 14

This is okay, that's business 13

This is okay for other reasons, please specify 0.4

This should not be allowed 11
Base: Respondents who belong to any non-punch-card retailer loyalty programs 1,785



  

Total
%

Net: Support 27

Net: Oppose 73

Strongly support 5

Somewhat support 22

Somewhat oppose 40

Strongly oppose 33
Base: Respondents who belong to any non-punch-card retailer loyalty programs 1,777

Total
%

Net: Support 24

Net: Oppose 76

Strongly support 3

Somewhat support 21

Somewhat oppose 35

Strongly oppose 41
Base: Respondents who belong to any non-punch-card retailer loyalty programs 1,753



  

Total
%

Net: Support 28

Net: Oppose 72

Strongly support 4

Somewhat support 24

Somewhat oppose 37

Strongly oppose 35
Base: Respondents who belong to any non-punch-card retailer loyalty programs 1,769



  

 

Total
%

Yes 59

No 38

Unsure 3
Base: All respondents 2,208

Total
%

Apple Wallet 39

PayPal 16

Google Wallet 14

Cash App 12

Venmo 11

Samsung Wallet 4

Amazon Pay 2

Walmart Pay 1

Paze 0.0

Other, please specify 1
Base: Respondents who use any digital wallet at least once a month 1,286



  

Total
%

Fraud protection services, such as l iability protection for scams 52

Easy-to-use user interface 45

Ways for users to control how their data is used or shared 33

Insurance that protects your money in the event of a bank failure 33

An ad-free experience 33

Reports  on how users’ data is used and shared, such as what specific data is shared with which 

affil iates and third parties and why 21

Budgeting tools, such as spending indicators 16

Accessibility of the app and all  policy documents in languages besides English 7

None of these features matter to me 24
Base: All respondents 2,209

Total
%

Fraud prevention and liability protection features 28

Privacy and security features 24

Whether businesses where I shop accept it or people I pay through digital wallets use the same 

service 19

Easy-to-use user interface 19

Whether it comes standard on my smartphone 4

Whether it can be used for cryptocurrency 1

None of these are important to me 4
Base: Respondents who use any digital wallet at least once a month 1,275



  

Total
%

Yes 21

No 22

Unsure 57
Base: Respondents who use any digital wallet at least once a month 1,286



  

 

Total
%

Yes 64

No 35

Unsure 1
Base: All respondents 2,209

Total
%

About once a day 20

Less than once a day, but more than once a week 25

About once a week 22

Less than once a week, but more than once a month 13

About once a month 9

Less often than once a month 11
Base: Respondents whose households have a standalone air fryer 1,391



  

Total
%

After each use 52

After every two or three uses, but not every time 20

After several uses 11

Not on any particular schedule, but when it looks dirty 13

Not on any particular schedule, but when it smells funny 2

I never clean this air fryer 2
Base: Respondents whose households have a standalone air fryer 1,376

Total
%

Less than ten minutes 16

Ten minutes to less than 20 minutes 55

Twenty minutes to less than 30 minutes 23

Thirty minutes or more 6
Base: Respondents whose households have a standalone air fryer 1,383

Total
%

Yes 18

No, I usually use it at the default power setting 50

No, there is only one power setting 20

Unsure 13
Base: Respondents whose households have a standalone air fryer 1,383



  

 

Total
%

Difficult to clean 32

Inner pot scratches easily 13

Heating up slowly 7

Handle uncomfortably hot to touch 7

Food smells will  not go away 7

Pieces melting 2

Not heating up at all 2

Other, please specify 4

I have not experienced any problems with any air fryer 49
Base: Respondents whose households have a standalone air fryer 1,395



  

 

Total
%

Clothes washer 36

Clothes dryer 29

Thermostat or heating and cooling system 27

Dishwasher 26

Water heater 14

Window or portable air conditioner 13

Toilet with adjustable flush settings 11

Portable room heater 10

Dehumidifier 7

I don't own any of these with an eco button or setting that I ever use 36
Base: All respondents 2,209



  

Total

%

Toilet with adjustable flush settings 68
Base: Respondents who have a toilet with an eco flush setting they ever use 240

Thermostat or heating and cooling system 59
Base: Respondents who have a thermostat/heating and cooling system with an eco setting they ever use 588

Window or portable air conditioner 58
Base: Respondents who have a window or portable air conditioner with an eco setting they ever use 294
Dishwasher 54
Base: Respondents who have a dishwasher with an eco setting they ever use 546

Clothes washer 53
Base: Respondents who have a clothes washer with an eco setting they ever use 771

Water heater 45
Base: Respondents who have a water heater with an eco setting they ever use 316

Portable room heater 45
Base: Respondents who have a portable room heater with an eco  setting they ever use 226

Clothes dryer 43
Base: Respondents who have a clothes dryer with an eco setting they ever use 634

Dehumidifier 36
Base: Respondents who have a dehumidifier with an eco setting they ever use 168

I don't use the eco setting every time or most times for any of these 23
Base: Respondents who had at least one of the systems or appliances we asked about with an eco setting they ever use 1,383



  

 

Total
%

Personal care products, such as soap, deodorant, or makeup 82

Tech and electronics, such as computers, cell  phones, or televisions 35

Small appliances, such as toasters, blenders, or vacuum cleaners 29

Baby products, such as baby food or formula, diapers, or toys 16

Large appliances, such as refrigerators, dishwashers, or clothes washers or dryers 12

Vehicles, such as a car, truck, or SUV 10

I haven't purchased anything in any of these categories 7
Base: All respondents 2,209



  

Total

Personal care products, such as soap, deodorant, or makeup

%

Non-toxic 38

Made in the U.S.A. 29

Green, eco-friendly, or carbon neutral 19

Minority-owned or women-owned 7

None of these 41
Base: Respondents who purchased personal care products in the past six months 1,844

Tech and electronics, such as computers, cell phones, or televisions

%

Made in the U.S.A. 21

Green, eco-friendly, or carbon neutral 12

Non-toxic 11

Minority-owned or women-owned 2

None of these 66
Base: Respondents who purchased tech and electronics in the past six months 804

Small appliances, such as toasters, blenders, or vacuum cleaners 

%

Made in the U.S.A. 30

Non-toxic 13

Green, eco-friendly, or carbon neutral 12

Minority-owned or women-owned 2

None of these 56
Base: Respondents who purchased small appliances in the past six months 671



  

Baby products, such as baby food or formula, diapers, or toys

%

Non-toxic 47

Made in the U.S.A. 31

Green, eco-friendly, or carbon neutral 18

Minority-owned or women-owned 6

None of these 32
Base: Respondents who purchased baby products in the past six months 361

Large appliances, such as refrigerators, dishwashers, or clothes washers or dryers

%

Made in the U.S.A. 28

Green, eco-friendly, or carbon neutral 22

Non-toxic 10

Minority-owned or women-owned 3

None of these 49
Base: Respondents who purchased large appliances in the past six months 291

Vehicles, such as a car, truck, or SUV

%

Made in the U.S.A. 20

Green, eco-friendly, or carbon neutral 13

Non-toxic 4

Minority-owned or women-owned 2

None of these 58
Base: Respondents who purchased vehicles in the past six months 249



  

Total
%

Personal care products, such as soap, deodorant, or makeup 68

Tech and electronics, such as computers, cell  phones, or televisions 22

Small appliances, such as toasters, blenders, or vacuum cleaners 13

Baby products, such as baby food or formula, diapers, or toys 13

Vehicles, such as a car, truck, or SUV 11

Large appliances, such as refrigerators, dishwashers, or clothes washers or dryers 8

I don't plan to purchase anything in any of these categories 20
Base: All respondents 2,209



  

Total

Personal care products, such as soap, deodorant, or makeup

%

Non-toxic 49

Made in the U.S.A. 31

Green, eco-friendly, or carbon neutral 26

Minority-owned or women-owned 9

None of these 34
Base: Respondents who plan to purchase personal care products in the next six months 1,548

Tech and electronics, such as computers, cell phones, or televisions

%

Made in the U.S.A. 28

Green, eco-friendly, or carbon neutral 24

Non-toxic 19

Minority-owned or women-owned 4

None of these 51
Base: Respondents who plan to purchase tech or electronic products in the next six months 474

Small appliances, such as toasters, blenders, or vacuum cleaners 

%

Green, eco-friendly, or carbon neutral 37

Made in the U.S.A. 37

Non-toxic 28

Minority-owned or women-owned 8

None of these 34
Base: Respondents who plan to purchase small appliances in the next six months 281



  

 

 

 

 

Baby products, such as baby food or formula, diapers, or toys

%

Non-toxic 60

Made in the U.S.A. 34

Green, eco-friendly, or carbon neutral 25

Minority-owned or women-owned 14

None of these 21
Base: Respondents who plan to purchase baby products in the next six months 290

Vehicles, such as a car, truck, or SUV

%

Made in the U.S.A. 31

Green, eco-friendly, or carbon neutral 23

Non-toxic 12

Minority-owned or women-owned 1

None of these 45
Base: Respondents who plan to purchase vehicles in the next six months 224

Large appliances, such as refrigerators, dishwashers, or clothes washers or dryers

%

Made in the U.S.A. 46

Green, eco-friendly, or carbon neutral 32

Non-toxic 15

Minority-owned or women-owned 3

None of these 27
Base: Respondents who plan to purchase large appliances in the next six months 184

 


