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May 2026 Omnibus Results 
 

 

 

 

TOPLINE RESULTS   

 
The May omnibus contained five blocks of questions, with the fuel and owner’s manual sections combined into 
one and otherwise one block for each topic listed above. The two auto-related subsections (premium fuel and 
vehicle owner’s manuals) were shown in a random order  within the autos section and the cyber readiness section 
was always shown last; otherwise, blocks were shown in a random order.  
 
The questions presented below were shown to respondents in this order within sections unless otherwise noted.  
Where appropriate, question wording, response answer choices, or direction of scales were randomized or rotated 
and those instances are noted below.   
 
Also shown, where available, are trends over time. Not every item was asked on every recent omnibus survey, and 
where minor revisions to the wording of an item or response choices were made, they are noted below. Note these 
changes may impact comparability of results.  

 

Prepared by CR Survey Research Department, May 2026 

www.cr.org 

Overview of Methodology 
 
Each month, Consumer Reports fields the American Experiences Survey (AES) to track consumer attitudes 
and behaviors over time. The May 2026 results are based on interviews conducted from May 7th –  18th, 2026. 
This document includes all six sections of the omnibus survey for this month: premium fuel, vehicle owner’s 
manuals, data centers, printers, data sale bans, and cyber readiness.  
 
The survey was administered by NORC at the University of Chicago through its AmeriSpeak® Panel to a 
nationally representative sample. Interviews were administered both online and by phone. In total NORC 
collected 2,082 interviews, 1,957 by web mode and 125 by phone mode, 1,993 in English and 89 in Spanish. 
Final data are weighted by age, gender, race/Hispanic ethnicity, housing tenure, telephone status, education, 
and Census Division to be proportionally representative of the US adult population.  
 
Key demographic characteristics (after weighting is applied) of this sample are presented below: 

52% female; median age of 47 years old; 58% white, non-Hispanic; 37% 4-year college graduates; and 
62% have a household income of $50,000 or more. 

 
The margin of error for results based on the total sample is +/- 2.55 percentage points at the 95% confidence 
level. Smaller subgroups will have larger error margins, and only those subgroups for which there are at least 
100 unweighted cases are included.   
 
 
 

http://www.cr.org/
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VEHICLE SCREENER 

 

DRIVE.  [RESPONDENTS WERE PROMPTED TWICE TO RESPOND IF THEY DID NOT DO SO INITIALLY.] 

 

 

 

[THE REMAINING QUESTIONS IN THE VEHICLE JOINT SECTION (PREMIUM FUEL AND VEHICLE OWNER’S 

MANUALS) ONLY SHOWED IF DRIVE = “YES.” RESPONDENTS WHO SELECTED “NO” OR WHO DID NOT RESPOND 

WERE SENT TO THE NEXT SECTION. THE PREMIUM FUEL AND OWNER’S MANUAL SUBSECTIONS DISPLAYED IN 

A RANDOM ORDER.]     

 

  

Total

%

Yes 88

No 12
Base: All respondents 2,082

Do you currently drive a personal vehicle at least once a month?

By "vehicle," we mean a car, truck, or SUV. We do not mean motorcycles, scooters, or boats.

"Personal vehicle" means your own vehicle, not one owned by your workplace.

Survey Notes for Monthly Trends 
 
May 2025 results are based on interviews conducted from May 8 – 19, 2025 with a nationally 
representative sample of 2,333 US adults.  
 
April 2025 results are based on interviews conducted from April 10 – 21, 2025 with a nationally 
representative sample of 2,158 US adults.  
 
May 2024 results are based on interviews conducted from May 9-20, 2024 with a nationally 
representative sample of 2,022 US adults.  
 
April 2024 results are based on interviews conducted from April 5 - 15, 2024 with a nationally 
representative sample of 2,042 US adults.  
 
May 2023 results are based on interviews conducted from May 5-16, 2023 with a nationally 
representative sample of 2,000 US adults.  
 
June 2022 results are based on interviews conducted from June 10-21, 2022 with a nationally 
representative sample of 2,103 US adults.  
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PREMIUM FUEL 

 
[SHOW SECTION ONLY IF DRIVE = “YES.”]  
 

 
GAS_INFO.  [DISPLAYED AS SHOWN IF THE PREMIUM FUEL SECTION DISPLAYED FIRST AND AS “THIS IS 

ANOTHER SET OF QUESTIONS ABOUT THE PERSONAL VEHICLE YOU DRIVE MOST OFTEN” IF THE VEHICLE 
OWNER’S MANUAL SECTION DISPLAYED FIRST .] 

 

 

 

 

GAS1.  [RESPONDENTS WERE PROMPTED TWICE TO RESPOND IF THEY DID NOT DO SO INITIALLY.] 

 

 

 

 

[THE REMAINING QUESTIONS IN THE PREMIUM FUEL SUBSECTION ONLY SHOWED IF GAS1 = EITHER “YES.” 

RESPONDENTS WHO SELECTED “NO” OR “UNSURE,” OR WHO DID NOT RESPOND, WERE SENT TO THE NEXT 

SUBSECTION OR SECTION.]     

 

 

GAS2.   

 

 

For the rest of this section, please think about the personal vehicle you drive most often.

Total

%

Yes, gas only 88

Yes, gas and electricity--that is, a hybrid or plug-in hybrid 8

No, it uses another type of fuel, such as diesel or electricity 3

Unsure 0.3
Base: Respondents who drive personal vehicles 1,843

Does the personal vehicle you drive most often use gasoline?

Total

%

Yes 14

No 81

Unsure 4
Base: Respondents who drive personal vehicles that use gas 1,775

Do you consider this vehicle to be a ''luxury'' vehicle?
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GAS2A.  [RESPONSES DISPLAYED IN ALPHABETICAL ORDER, WITH “OTHER” HELD AT THE END .] 

 

 
 

 

 

 

 

GAS3.  [RESPONDENTS WERE PROMPTED TWICE TO RESPOND IF THEY DID NOT DO SO INITIALLY. RESPONSE 

OPTIONS DISPLAYED IN THE ORDER SHOWN HERE. "UNSURE" WAS EXCLUSIVE.] 

 

 

 

 

 

  

Total

%

SUV or crossover, including Jeeps 43

Car or sedan 36

Pickup truck 10

Minivan 6

Sports car 3

Other, please specify 2
Base: Respondents who drive personal vehicles that use gas 1,773

What body type does this vehicle have?

Total

%

Regular, usually 87 octane 83

Mid-grade, usually 89 octane 10

Premium, 91 octane or higher 11

Unsure 1
Base: Respondents who drive personal vehicles that use gas 1,780

What type or types of gasoline do you ever use in this vehicle, even if it's not often?

Select all  that apply.
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GAS4.  [SHOW IF GAS3 = “MID-GRADE” AND/OR “PREMIUM .” RANDOMIZE RESPONSE OPTIONS, KEEPING "IT IS 

REQUIRED FOR THIS VEHICLE" AND "IT IS RECOMMENDED FOR THIS VEHICLE" TOGETHER IN RANDOM ORDER 
AND HOLDING “OTHER” AT END.  "IT IS REQUIRED FOR THIS VEHICLE" WAS EXCLUSIVE WITH "IT IS 
RECOMMENDED FOR THIS VEHICLE" AND VICE VERSA.] 

 

 

  

Total

%

It is recommended for this vehicle 31

It performs better than with regular gasoline 31

It is better for the engine than regular gasoline 30

It's just what I've always done 23

It is required for this vehicle 23

The vehicle had problems when I used regular gasoline 4

I prefer it for towing 2

Other, please specify 6
Base: Respondents who use mid-grade or premium gasoline in personal vehicles 338

You said that you use mid-grade or premium gasoline in your vehicle at least sometimes. 

Why is that?

Select all  that apply.
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VEHICLE OWNER’S MANUALS  

 

[SHOW SECTION ONLY IF DRIVE = “YES.”]  

 

 

MANUAL_INFO.  [DISPLAYED AS SHOWN IF THE VEHICLE OWNER’S MANUAL SECTION DISPLAYED FIRST AND 

AS “THIS IS ANOTHER SET OF QUESTIONS ABOUT THE PERSONAL VEHICLE YOU DRIVE MOST OFTEN” IF THE 
PREMIUM FUEL SECTION DISPLAYED FIRST.] 

 
 

 

 

 

MANUAL1.  [RESPONSE OPTIONS DISPLAYED IN ALPHABETICAL ORDER, WITH “OTHER” HELD AT END .] 

 
 

  

For the rest of this section, please think about the personal vehicle you drive most often.

Total

%

Toyota 16

Ford 11

Chevrolet 11

Honda 11

Nissan 7

Hyundai 6

Subaru 5

Kia 4

Jeep 4

GMC 3

Ram 2

Other, please specify 20
Base: Respondents who drive personal vehicles 1,833

What brand is the vehicle you drive most often? 

Below are some of the most common brands sold in the US. If your vehicle's brand is not listed, 

please write it in.
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MANUAL2.  [RANDOMIZE RESPONSE OPTIONS, HOLDING "OTHER" AND "UNSURE" AT END IN THAT ORDER.] 

 
 

 

 

MANUAL3.  [RESPONDENTS WERE PROMPTED ONCE TO RESPOND IF THEY DID NOT DO SO INITIALLY. 

RANDOMIZE RESPONSE OPTIONS, KEEPING "PHYSICAL MANUAL THAT CAME WITH THE VEHICLE" AND 
"PRINTED MANUAL THAT YOU PRINTED OUT FROM ONLINE" TOGETHER IN RANDOM ORDER; KEEPING "ONLINE 
ON A PHONE OR TABLET" AND "ONLINE ON A DESKTOP OR LAPTOP COMPUTER" TOGETHER IN RANDOM 
ORDER; AND HOLDING "OTHER", "I HAVE NEVER USED THIS VEHICLE'S OWNER'S MANUAL", AND "DON'T 
RECALL" AT END IN THAT ORDER. "I HAVE NEVER USED THIS VEHICLE'S OWNER'S MANUAL" AND "DON'T 
RECALL" WERE EXCLUSIVE.] 

Total

%

Owner's manual 30

Search engine or AI chatbot, l ike Google, Google Gemini, or ChatGPT 22

Videos, l ike YouTube or TikTok 16

Asked a family member or friend 12

Auto discussion sites or forums on sites l ike Reddit 3

Manufacturer's website 3

Auto website or publication, l ike Consumer Reports or Car and Driver 3

Vehicle's touchscreen 2

Other, please specify 5

Unsure 3
Base: Respondents who drive personal vehicles 1,829

The last time you had a question about this vehicle, where did you go first to find the 

answer?

We are interested only in questions about your vehicle's systems and how to use it, such as how to 

turn on cruise control, how often to change the oil, or what a warning light means.
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MANUAL4.  [RESPONDENTS WERE PROMPTED ONCE TO RESPOND IF THEY DID NOT DO SO INITIALLY. SHOW 

IF ANY RESPONSES SELECTED IN MANUAL3 EXCEPT “I HAVE NEVER USED THIS VEHICLE’S OWNER’S MANUAL” 
OR “DON’T RECALL.”   RANDOMIZE ORDER OF “EASY” AND “DIFFICULT” IN QUESTION STEM AND ROTATE 
RESPONSE SCALE TO MATCH, HOLDING "NOT APPLICABLE; I COULD NOT FIND THE INFORMATION AT ALL" AT 
END.] 

 

 

 

 

MANUAL5.  [SHOW IF ANY RESPONSE BUT “NOT APPLICABLE” SELECTED IN MANUAL4 . RANDOMIZE ORDER 

OF “EASY” AND “DIFFICULT” IN QUESTION STEM AND ROTATE RESPONSE SCALE TO MATCH .] 

Total

%

Physical manual that came with the vehicle 71
Online on a phone or tablet 17
Online on a desktop or laptop computer 15
On the vehicle's touchscreen 7

Printed manual that I printed out from online 3

Other, please specify 1

I have never used this vehicle's owner's manual 8

Don't recall 4
Base: Respondents who drive personal vehicles 1,843

In which of the following ways, if any, have you ever looked at this vehicle's owner's 

manual?

Select all  that apply.

Total

%

Very easy 27

Somewhat easy 49

Somewhat difficult 20

Very difficult 3

Not applicable; I could not find the information at all 1
Base: Respondents who have ever looked at their vehicle's owner's manual 1,607

Thinking of the most recent time you used this vehicle's owner's manual, how easy or 

difficult was it to find the information you were looking for?
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Total

%

Very easy 32

Somewhat easy 53

Somewhat difficult 13

Very difficult 2
Base: Respondents who found information they were looking for in their vehicle's owner's manual the most 

recent time they used it
1,578

Once you found the information you were looking for, how easy or difficult was it to 

understand?
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ENERGY FAIRNESS 

 
ENERGY_INFO.   

 
 

ENERGY1.  [ROTATE RESPONSE SCALE.] 

 

 

ENERGY2.  [RESPONDENTS COULD SELECT UP TO TWO RESPONSES. RANDOMIZE RESPONSE OPTIONS, 

HOLDING "OTHER", "NOT APPLICABLE; I ALREADY FULLY TRUST THEY WILL DO THIS", AND "NOT APPLICABLE; 
NOTHING WOULD INCREASE MY CONFIDENCE THAT THEY WILL DO THIS" AT END IN THAT ORDER. BOTH “NOT 
APPLICABLE" RESPONSE OPTIONS WERE EXCLUSIVE.] 

 

Data centers, especially those used for artificial intelligence (AI), use a lot of energy.  This 

raises overall energy demand in the US, which can increase energy prices.

Total

%

Very confident 4

Somewhat confident 20

Not too confident 40

Not at all  confident 35
Base: All respondents 2,061

A group of large tech companies that use data centers recently promised to pay all costs 

associated with the energy needed to supply the data centers they use.

How confident, if at all, are you that they will follow through with this commitment?

Total

%

Laws or regulations requiring the companies to keep the promise 47

Government agencies verifying that the companies are doing what they promised 22

Third-party nonprofit groups verifying that the companies are doing what they promised 22

Companies fully sharing the details of the energy costs and agreements with util ity companies 20

Companies providing annual reports on how much energy they used and what they spent on it 20

Extensive news coverage of the topic 8

Other, please specify 2

Not applicable; I already fully trust they will  do this 3

Not applicable; nothing would increase my confidence that they will  do this 16
Base: All respondents 2,082

 Which, if any, of these actions would give you the most confidence that these companies 

will follow through with that promise?

Select up to two .
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PRINTERS 

 
PRINTER1.  [RESPONDENTS WERE PROMPTED TWICE TO RESPOND IF THEY DID NOT DO SO INITIALLY.] 

 

 
 

 

 

 

[THE REMAINING QUESTIONS IN THIS SECTION ONLY SHOWED IF PRINTER1 = “YES, I HAVE ONE OR MORE 

PRINTERS AND HAVE USED IT IN THE PAST 12 MONTHS.” RESPONDENTS WHO SELECTED “YES, BUT I HAVE NOT 

USED IT….,” “NO,” OR WHO DID NOT RESPOND WERE SENT TO THE NEXT SECTION.]     

 

PRINTER2.  [RESPONDENTS WERE PROMPTED ONCE TO RESPOND IF THEY DID NOT DO SO INITIALLY. GRID 

ITEMS WERE RANDOMIZED. IF RESPONDENTS SELECTED “ALL OR NEARLY ALL” OR “MOST” FOR ONE TYPE OF 
PRINTING AND “ALL OR NEARLY ALL,” “MOST,” OR “ABOUT HALF” FOR ANOTHER, THE FOLLOWI NG ERROR 
DISPLAYED: “YOU HAVE INDICATED THAT MORE THAN ONE TYPE OF DOCUMENT MAKES UP ABOUT HALF TO 
ALL OF YOUR PRINTING. PLEASE DOUBLE-CHECK YOUR RESPONSES BEFORE CONTINUING.” IF RESPONDENTS 
SELECTED “ABOUT HALF” FOR THREE OR MORE TYPES OF PRINTING, THE FOLLOWING ERROR DISPLAYED: 
“YOU INDICATED THAT MORE THAN THREE TYPES OF DOCUMENTS MAKE UP ABOUT HALF OF YOUR PRINTING. 
PLEASE DOUBLE-CHECK YOUR RESPONSES.”]  

 

Total

%

Yes, I have one or more printers and have used it in the past 12 months 63

Yes, I have one or more printers but I have not used it in the past 12 months 10

No, I do not have a printer 27
Base: All respondents 2,081

Do you have a printer at home?

Total

%

All or nearly all  of my household's printing 22

Most of my household's printing 24

About half of my household's printing 18

A small amount of my household's printing 25

None of my household's printing 11
Base: Respondents who have used a printer at home in the past 12 months 1,299

How much of the printing in your household is made up of each of the following types of 

documents?

Please read through all the types of printing before answering.

Text only , such as emails, tax returns, or recipes without pictures
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PRINTER2.  [CONTINUED.] 

 

 

 

  

%

All or nearly all  of my household's printing 8

Most of my household's printing 13

About half of my household's printing 12

A small amount of my household's printing 44

None of my household's printing 23
Base: Respondents who have used a printer at home in the past 12 months 1,302

%

All or nearly all  of my household's printing 7

Most of my household's printing 8

About half of my household's printing 11

A small amount of my household's printing 42

None of my household's printing 31
Base: Respondents who have used a printer at home in the past 12 months 1,298

%

All or nearly all  of my household's printing 6

Most of my household's printing 6

About half of my household's printing 7

A small amount of my household's printing 42

None of my household's printing 38
Base: Respondents who have used a printer at home in the past 12 months 1,297

Images only , such as photographs or artwork

Mix of text and photographs , such as recipes with pictures, children's school projects, or illustrated books

Mix of text and other graphics , such as airline tickets, sheet music, or charts and tables
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PRINTER3.  [SHOW IF ANY PRINTING TYPE IN PRINTER2 WAS “A SMALL AMOUNT” OR HIGHER (THAT IS, ANY 

RESPONSE BUT “NONE”). RESPONDENTS WERE PROMPTED ONCE TO RESPOND IF THEY DID NOT DO SO 
INITIALLY. GRID ITEMS DISPLAYED ONLY FOR TYPES OF PRINTING THAT WERE NOT “NONE” OR MISSING IN 
PRINTER2. GRID ITEMS SHOWN IN SAME ORDER AS PRINTER2. ROTATE RESPONSE SCALE.] 

 

 
 

 

 

 

 

 

Total

%

More in black and white 79

About the same 14

More in color 6
Base: Respondents who use home printers for this kind of print job 1,162

%

More in black and white 58

About the same 26

More in color 16
Base: Respondents who use home printers for this kind of print job 1,008

%

More in black and white 33

About the same 33

More in color 34
Base: Respondents who use home printers for this kind of print job 884

%

More in black and white 20

About the same 24

More in color 56
Base: Respondents who use home printers for this kind of print job 772

Mix of text and other graphics , such as airline tickets, sheet music, or charts and tables

Text only , such as emails, tax returns, or recipes without pictures

Mix of text and photographs , such as recipes with pictures, children's school projects, or illustrated books

You said that your household prints the following types of documents at least sometimes. 

For each, do you print more often in black and white, in color, about equally?

Images only , such as photographs or artwork
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PRINTER4.  [RESPONDENTS WERE PROMPTED ONCE TO RESPOND IF THEY DID NOT DO SO INITIALLY. 

RESPONSE OPTIONS DISPLAYED IN THE FOLLOWING ORDER: “COMPUTER,” “SMARTPHONE,” “TABLET,” “OTHER 
DEVICE.” ] 

 

 
 
 
 
PRINTER5.  [SHOW IF “SMARTPHONE” OR “TABLET” SELECTED IN PRINTER4. SHOW GRID ITEMS SELECTED IN 

PRINTER4; IF BOTH SELECTED, “SMARTPHONE” GRID ITEM ALWAYS SHOWED BEFORE “TABLET .” ROTATE 
RESPONSE SCALE.] 
 

  

Total

%

Computer 87

Smartphone 60

Tablet 19

Other device, please specify 1
Base: Respondents who have used a printer at home in the past 12 months 1,306

In the past 12 months, which, if any, of the following devices have you printed from?

Select all  that apply.

Total

%

Never or almost never 8

A little less than half the time 28

About half the time 23

A little more than half the time 23

Every time or almost every time 18
Base: Respondents who have printed from a smartphone in the past 12 months 788

%

Never or almost never 20

A little less than half the time 38

About half the time 22

A little more than half the time 11

Every time or almost every time 8
Base: Respondents who have printed from a tablet in the past 12 months 247

Smartphone

Tablet

About how much of the time do you print from a:
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DATA SALE BAN 

 

DATA_INTRO.   

 
 

 

 

DATA1.  [RANDOMIZE ORDER OF “SUPPORT” AND “OPPOSE” IN QUESTION STEM AND ROTATE RESPONSE 

SCALE TO MATCH.] 

 

 
 

 

 

 

DATA2.  [ROTATE RESPONSE SCALE.] 

 

Many companies sell data they have collected about their customers to other 

businesses.  Some of this is considered 'sensitive personal information,' such as race or 

ethnicity, health information, political or religious preferences, or where your phone 

says you are. The companies usually tell people they do this in their privacy policies.

Total

%

Strongly support 72

Somewhat support 18

Somewhat oppose 6

Strongly oppose 5
Base: All respondents 2,065

Some people say there should be a law that makes it illegal for companies to sell people's 

sensitive personal information. Would you support or oppose this law?

Total

%

Never be allowed to sell  this information 53

Only be allowed to sell  this information if the customer agreed to that specific use 37

Only be allowed to sell  this information if a customer agreed at least once, such as while 

creating an account 7

Be allowed to sell  this information by default, unless the customer opts out by saying no 2

Always be allowed to sell  this information 1
Base: All respondents 2,060

Which of the following comes closest to how you think companies should handle 

sensitive personal information, even if none is exactly right? 

Companies should . . .
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CYBER READINESS 

 
CYBER1.  [RANDOMIZE RESPONSE OPTIONS, KEEPING "IMESSAGE (THE DEFAULT MESSAGES APP ON 

IPHONES)" AND "GOOGLE MESSAGES (THE DEFAULT MESSAGES APP ON ANDROID PHONES)" TOGETHER IN 
THAT ORDER AND HOLDING "ANOTHER ENCRYPTED MESSAGING APP, PLEASE SPECIFY" AND "NONE OF THESE" 
AT END IN THAT ORDER. "NONE OF THESE" WAS EXCLUSIVE.] 

 

 
 

 

  

May 2026 

AES

April 

2025 AES

April 

2024 AES

Total Total Total

% % %

Facebook Messenger 52 57 60

iMessage (the default Messages app on iPhones) 40 39 39

Google Messages (the default Messages app on Android phones) 28 23 22

WhatsApp 27 27 25

Signal 6 4 4

Wire 1 1 1

Threema 0.3 0.5 0.4

Another encrypted messaging app, please specify 2 1 2

None of these 13 14 14

Base: All respondents 2,082 2,158 2,042

The following apps use digital encryption to protect your communications and keep 

them private. Which, if any, of these apps do you use to communicate with other 

people?

Select all  that apply.
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CYBER2.  [RANDOMIZE RESPONSE OPTIONS, HOLDING "OTHER, PLEASE SPECIFY", "I HAVE AN ADBLOCKER ON 

THIS DEVICE, BUT I’M NOT SURE WHAT IT IS", AND "I DO NOT THINK I HAVE AN ADBLOCKER ON THIS DEVICE" AT 
END IN THAT ORDER. "I HAVE AN ADBLOCKER, BUT I’M NOT SURE WHAT IT IS" AND "I DO NOT THINK I HAVE AN 
ADBLOCKER" WERE EXCLUSIVE.] 

 

 
 

 
CYBER3.  [RESPONDENTS WERE PROMPTED ONCE TO RESPOND IF THEY DID NOT DO SO INITIALLY. 

RANDOMIZE RESPONSE OPTIONS, HOLDING "NONE OF THESE" AT END. "NONE OF THESE" WAS EXCLUSIVE.] 

 

 

Total

%

AdBlock Plus 8

DuckDuckGo (as a privacy protection extension, not a search engine) 8

uBlock Origin 5

Privacy Badger 3

Ghostery 2

Other, please specify 2

I have an adblocker on this device, but I’m not sure what it is 15

I do not think I have an adblocker on this device 59
Base: All respondents 2,082

Some people have browser extensions--that is, add-ons to browsers like Chrome or 

Firefox--that block ads or trackers.

Which, if any, of these do you have as browser extensions on the personal device you 

use most often?

Select all  that apply.

If you use more than one browser on this device, please think about the one you use most often.

Total

%

Block cookies 34

Delete cookies regularly 33

Use "private" or "incognito" mode 29

Use a specific browser for privacy or security reasons 20

Use Global Privacy Control 4

None of these 31
Base: All respondents 2,082

Here are some actions people might take to protect their privacy or personal data when 

using a web browser, such as Chrome or Firefox. 

Which, if any, of the following do you do on the personal device you use most often?

Select all  that apply.
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CYBER4.  [SHOW IF CYBER3 = “USE A SPECIFIC BROWSER FOR PRIVACY OR SECURITY REASONS .” RANDOMIZE 

RESPONSE OPTIONS, HOLDING "OTHER, PLEASE SPECIFY" AT END.] 

 

 
 

 

 

CYBER5.  [ROTATE RESPONSE SCALE.] 

 

 
 

 

 

 

Total

%

Chrome 44

DuckDuckGo 27

Safari 25

Firefox 21

Edge 10

Brave 9

Opera 4

Tor 2

Other, please specify 3
Base: Respondents who use a specific browser for privacy or security reasons 425

You said you use a specific browser because you think it is more private or secure. 

Which browser or browsers do you use for that reason?

Select all  that apply.

May 2026 

AES

May 2025 

AES

May 2024 

AES

May 2023 

AES

June 2022 

AES

Total Total Total Total Total

% % % % %

Very confident 6 8 8 10 7

Somewhat confident 27 40 45 46 45

Not too confident 39 36 32 31 34

Not confident at all 29 16 15 13 14

Base: All respondents 2,048 2,312 2,011 1,986 2,097

How confident are you that your personal data, such as social security number, health history, 

and financial information, is private and not distributed without your knowledge?

CONTACT: 
 

Tess M. Yanisch 
Senior Research Associate 
Tess.Yanisch@consumer.org 

 

    

 
 
 

 


